
We are Damaged Earth - we are a pressure group with the simple aim to protect our Earth. We aim to both show 

people the damage of our planet that we are all causing, but then to push and encourage them to do their part to make 

a change and help to protect our planet. We want to show people that if everyone does their bit in protecting the planet, 

no matter how small, by working together, the difference mad will become massive. 

 

THE LOGO 

We started out with lots of logo designs and then narrowed it down to our favourite, which was the same as the one 

above, however with an added image of an Earth on the left of it. We decided to remove this image as it wasn’t 

relevant to our campaign, except for the fact it was an Earth. The image did not add anything to our logo, so we got rid 

of it completely as the text alone says exactly what we need it to say.  



Our original idea started as a billboard and poster (see below) which was meant to show the difference in 

what our world is currently like – dull, damaged and polluted – and the purity and beauty that lies beneath, 

suggesting that we can tear away and get back to that beauty if we each play our part. The slogan “It’s your 

home… Make the difference.” shouted this. In the end, we decided against this design as we felt although we 

tried to keep the message simple, the images presented too much going on, thus making it difficult to 

differentiate between the two. 

POSTER DEVELOPMENT 



We wanted to make posters to clearly show people 

ways in which they could play their part in saving our 

damaged Earth and making the difference, so this 

was another reason for deciding to change it. 

 

 After brainstorming different ways in which we 

could push people to do their part, we decided on 

creating ‘promises’, to show that if everyone makes 

just a small difference, the overall change will be 

huge. 

 

 We used ourselves as models to represent 

random members of the public, showing that literally 

anyone can make a difference. We included a simple 

promise on each, such as ‘I promise to turn off every 

light when I’m not in the room’, ‘I promise to recycle 

everything that I can’ and ‘I promise to do my bit to 

protect our Earth’. 

 

 We also had the idea that, if the poster were 

displayed on a billboard (e.g. at a bus stop) we would 

attach a holder in the corner, from which people could 

take little pamphlets on which they could write their 

own promise and aim to fulfill it wherever the 

opportunity arises. 

 

 However, we again decided that this was over 

complicate, so much so that people may not take it 

seriously. We thought it may be a bit too cheesy. 



Although we wanted to keep an interactive element to our poster, to involve the public and viewers as much as possible, we decided to 

completely change the design again. 

 

 We kept to the ‘selfie’ theme but went for a more natural, less cheesy look. We each took a Snapchat photo of ourselves doing 

THE POSTERS 

our part to save the Earth,  

and added the new slogan 

(now used throughout the 

campaign), ‘It starts with you!’. 

 

 The aim of these 

posters was to encourage 

other people to do their part 

too. We did this by having an 

interactive feature on our 

website on which people can 

upload their own selfie of them 

doing their part, whether it be 

picking up  piece of litter, 

turning off a light, or even just 

walking instead of driving. 

 

 People are also able to 

add us on Snapchat by simply 

scanning the icon at the 

bottom of the poster with their 

Snapchat camera, which they 

can then use to keep up to 

date on all the work we as a 

campaign and others are 

doing to make a difference. 



THE CARDS 

The card designs came about as a solution 

to the problem of giving the audience 

physical representation of our organisation. 

The designed cards and the pamphlet 

ideas were our ideal response, in a 

hypothetical situation of going to a social 

event, such as a fair, convention or similar.  

 

 These cards would see use in the 

person’s life as they are not something 

specific to the company’s goals (like a litter 

picker or other object that could instantly be 

considered ‘junk’) and can become part of 

the users’ life. This approach would work 

especially well on teenagers and young 

adults, as card games are very often held 

at      “pre-drinks” and other events, 

presenting an opportunity for our playing 

cards to be used. 



 The inspiration for the playing card 

designs was Tony Meeuwissen, and his 

designed playing card set: “Keys to the 

Kingdom”. In this set, he makes clever use of 

suit shapes (heart, space, etc.) and 

incorporates them into the image to become a 

part of the scene. I tried to emulate this idea 

in my work by using them to represent 

physical object that would exist in the image. 

 

 The theme of the King, Queen and 

Jack cards were to do with cleaning the 

environment from different perspectives. The 

Snapchat themed selfie for the King; teaching 

children for the Queen; and a litter picking job 

for the Jack. The number cards would all 

have different images  pertaining to different 

manmade disasters/ environmental 

destruction. 

 

 There would have been more designs 

for the number cards, however in the sake of 

a timescale for this project, I was unable to 

attempt them, so instead created one as an 

example that the rest of the set would have 

followed the design of. 



THE PAMPHLET 

info@damagedearth.com

Being green doesn’t require spending lots of 

money on fancy gadgets. An environmentally 

friendly home will not only save you money 

but save the earth too.

HOW YOU CAN HELP? 

Small things can make a huge impact:  

- Having a carpet can save 4-6% on your bills 

- Cleaning with vinegar kills bacteria and mould and is natural  

- Microwaves use 50% less energy than a conventional oven  

- Grow house plants at home and improve your air quality

We can no longer ignore this problem our children’ s children 

need a home. 

 

IT STARTS WITH YOU!

We wanted to make a pamphlet to physically hand 

out to people to advertise and promote our 

campaign, pushing the idea of saving our damaged 

Earth, encouraging people to do their bit. 



THE WEBSITE 

The website is a real important part of the 

campaign as it will hold all the information about 

Damaged Earth on it, and will really advertise the 

campaign as a whole. 



 These are a range of designs of the pages for the 

website, we have kept it simple, clean, formal, 

professional and easy to navigate. 

 

  

 The website has a minimal style, which is clear 

and easy to navigate through. We kept the use of text 

down to a minimum, which makes the text we want the 

viewer to notice stand out more, without cluttering pages. 

The images  that we have used make the site more 

inviting and make up for the lack of text. On the website 

there is a page (see below) where you can upload your 

own selfie which would then be put onto our gallery and 

also social media sites for people to share and discuss. 

This will get more people involved and increase support 

for our campaign, encouraging people to do their part. 
 



Click the link below to watch our video: 

 

https://www.youtube.com/watch?v=_wpLi3Oe9iI&feature=share  

THE VIDEO 

As a group, we decided to make a video early on at the start of the project and had a lot of different 

ideas for it. We wanted the video to shock the viewers into seeing how serious the issue of our 

damaged Earth is. Although we wanted to shock them, we also wanted to ensure the video had a 

positive and encouraging ending by displaying a variety of ways that they can do their part to save 

the Earth, thus proving that it really isn’t that hard to make a difference, no matter how small. 

 

 After we had developed an idea, storyboards were drew up and presented to the group.  

From our discussions, our video has changed and developed a lot -  we took away bits and added 

new material. The improvements included: adding video clips instead of still images at the end of 

the video; changing the logo to our pure text one; and removing a blank screen from the middle and 

having our ‘It starts with you!’ slogan appear over the clips instead. 

https://www.youtube.com/watch?v=_wpLi3Oe9iI&feature=share

